Recognition memory for pictorial stimuli: biasing effects of stimulus emotionality.
The possibility that stimulus emotionality might influence recognition bias in a long-term memory task was studied with respect to both the valence and arousal dimensions of emotion. For this purpose, we used 108 International Affective Picture System pictures that were representative of all regions of this two-dimensional space. Signal detection theory analysis was applied using A'and B'' D as discrimination and bias measures, respectively. In general, the results showed that greater discrimination was accompanied by a response bias that was more conservative for pleasant and for unarousing pictures than for unpleasant and for arousing ones. These results provide new evidence in connection with the emotion-induced recognition bias in long-term memory performance.